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Timeline
I have long demonstrated my passion and 
commitment to art and design from a very 
young age. I am fascinated about people’s 
interaction and engagement with digital 
artifact to evoke experience. 

Recently I completed a Doctor of Design 
degree in 2013 majoring in interaction 
design from Swinburne University of 
Technology, Melbourne Australia. I would 
not been able to achieve this  without gainig 
a  Master of Design (Multimedia Design) 
from Swinburne University of Technology 
in 2006 and a Bachelor in Fine Art from 
University of Technology MARA Malaysia in 
2000. 

I begun my career as visualiser. I quickly 
grown my career as multimedia designer 
with 3D modeling and animation skills.  

The opportunity to study and working 
in Melbourne has  strenghten my 
understanding  about User experience and 
User-centred design. This, I gained through 
my practice as UX intern at Appster (2013), 
web designer at Education Services Australia 
(2013-2014), UX designer at Websilk 
(2015) and UX design consultant at Shine 
Technologies (2015-2016).

This mini folio summarises my journey in 
education and industry experiences from 
1996-2018.

Sincerely,
Hasslily Hashim | 2018
hasslily@gmail.com
Hasslilyhashim.com



After consulting a handful of digital project 
across Telstra, I was given an opportunity 
to  improve a greater experience for Telstra 
Health consumers and providers. I was 
invited by the former Product Owner of 
a consumer facing Telstra Health product 
called HealthNow to take a  greater 
responsibility to lead the team on designing 
for a consumer-facing mobile app and 
website experience. 

The first version of HealthNow app was 
launched in February 2017. HealthNow 
design has gone through many phases of 
facelift iteratively. To date, we have launched 
5 version of it with improved interface and 
performance. As a lead UX designer, I was 
involved in every process from designing the 
wireframe, prototyping creation, shaping its 
user interface and visual design styling, run 
accessibility and usability testing. 

As this is an ongoing and constantly 
developing project, atomic design system 
is used at both design and implementation 
phases. 

I worked closely with a business analyst, 
product owner to shape the flow with 
business requirements. The design 
of HealthNow is shaped by working 
collaboratively with developers  and testers 
(iOS and Android using Xamarin Forms, 
front end and back end devs). This step is 
important to make sure the app is designed 
aligned with best practice available 
technology. 

The HealthNow app also has been tested 
with users via accessibility and usability 
testings last year.

Design tool: Sketch and illustration
Team collaboration: Zeplin
Prototype: Invision

Lead UX Designer (Consumer)
Patient Interaction platform |Telstra Health
Oct 2017  - recent 
https://www.healthnow.io/

Android: 
https://play.google.com/store/apps/
details?id=com.telstrahealth.healthnow&hl=en

Earlier design approach - 
search nearby healthcare

Current design approach - 
Viewing health records

Current App is available for download:
iOS:
https://itunes.apple.com/au/app/healthnow/
id1171312949?mt=8

2017, 2018



Assigned by Aquent as a contractor to work 
as user experience design consultant for 
Telstra Health and Telstra Digital. 

As customer experience is being the focused 
when working at Telstra, I advocate design 
thinking and user centered principles when 
creating solutions for digital experience 
(website and mobile app). I prepared 
design documentation to let the team 
clearly  understand the design flows and the 
rationales behind the user interface I
created.

As a UX consultant I worked for 3 Telstra 
Health products at a time. I then continued 
to consult other Telstra’s digital products.

Senior UX Designer
Telstra | Aquent contractor
May 2016  - Oct 2016
http://www.telstra.com.au

Example of key projects and 
responsibilities:

Health Project 1
• THCC website - Worked as UX reseacher 

to run user validation program along 
side external design agency (Neoteny 
Design). Administered recruitment 
processes and run the usability testings 
via observational methods. Research 
outcome was reported to stakeholders. 
URL: https://www.telstrahealth.com/

Health Project 2
• Care plan connect CPC app- Worked 

in agile environemnt, I led the team 
on making design decisions based on 
existing product design through UX 
review. 

• Worked closely with BA, PM, product 
owner and content manager to capture 
requirements. Designed a responsive 

registration page - co-work with 
Front end and Xamarin Forms mobile 
developers. Led the design on creating 
clear and functional information design 
to help patients with high blood pressure 
and diabetics monitoring their health. 
Worked closely with mobile developer 
and test team ensuring visual design 
communicates well throughout the app.  

Health Project 3
• Travel GP - Improved the existing 

interaction flow of registration page 
design while aligning with existing 
design guideline. 

Digital B2B project 1
• STOA (Partner Portal) -  A 2weeks 

assignment where I worked closely with 

a product owner and the dev team to 
improve feasibility of an old, complex 
internal portal. Work involved and 
completed including UX review, prepared 
detail wireframes, clickable prototypes,  
and rationales documentation for dev 
team to build. 

Transformation Program System Stream
• Wideband - Recently assigned to this 

complex project to led the business 
and tech team on user experience. This 
proejct utilises design thinking to aplign 
business and tech rewuirements to 
users and stakeholders. It’s a continuing 
project and currently working with 
BAs, Product Owner, Tech Team as 
well as multiple points of stakeholders 
throughout the business rules and user 
requirements workshop.

2016



UX and visual design for Care Plan Connect (CPC)

• Responsive dual branding registration page.



UX and visual design for CPC 

• Improved health indicators with clear informative 
visual design using badge concept.

WEIGHT & WAIST

60 / 152

kg / cm

Helvetica Neue - BOLD
Size: 20 px
Centered aligned

Helvetica Neue - BOLD
Size: 45px
Centered aligned

Helvetica Neue - Regular
Size: 20px
Centered aligned

WEIGHT
kg

cm
WAIST

60

152



UX design for STOA

• Improved flow and functionality of an existing 
complex system. 

• Challenged the current flow through possible 
scenarios.

• Presented possible solutions team through clickable 
prototype as well as interaction flow map.



UX design for STOA

• Improved flow and functionality of an existing 
complex system. This project required clear 
understanding of the system’s limitation. Design 
thinking drives this proejct where frequent sessions 
of white boarding session held with the team. UX 
recomendations were documented along with Axure 
clickable prototype.



My current role at Shine Technologies mainly 
focuses on micro-interaction UX solutions 
for both Shine energy products and projects 
for Shine Clients. Most of the projects I 
worked required direct consulting with 
clients from energy and retail industries. In 
delivery phase I work in collaboration with 
developers. 

Initiatives and other involvement:

• Attended 2015 CX conference and 
published a blog.

• Volunteer as mentor with developers 
to assist kids in learning to code at 
Codedojo.

• Actively volunteering to promote Shine 
Coderdojo coding for kids) to local 
schools.

• Attended Victoria IT for Women talks 
and breakfast presentation.

• Attended several relevant online 
courses.

UX Design Consultant 
Shine Technologies | March 2015  - recent  
http://www.shinetech.com.au

Example of key projects and 
responsibilities:

• Worked directly with client and 
designed a set of eDMs Quote Tool (both 
mobile and desktop size) for Energy 
Australia. Produced style guide for 
Quote Tool new design and liaised with 
developers ensuring they were designed 
appropriately.

• Worked directly with Coles/Flybys’s 
marketing manager and project 
manager to help improve the  
experience of managing Flybuys loyalty 
points  on Flybuys’ website and other 
digital marketing projects.  Audited 
Flybuys’ website including creating 
customer journey from multiple entry 
points. Created an improved wireframes 
for Flybuys’ website. Implemented 
personalized recipe design for Coles’ 

digital newsletter. 
• Improved visibility and accessibility of 

betting experience for Spotbet mobile 
app.

• Involved in the ideation phase to create 
wireframes and interface design for 
iSelect banking comparison mobile 
app. Designed hi-fi ‘search function’ for 
iSelect web app prototype.

• Improved and manage Shine’s website, 
internal branding and brand guidelines.

• Improved micro-interaction for Shine’s 
energy web-based products such as 
Fixify, Quantify, SDR, NBV and MRS. 
Works include create and deliver 
wireframes, UI and other supporting 
visual materials such as fonticons, logo. 
Preparing style guides for development 

phase.
• Involved with internal 2 days Hackaton 

challenge for NBV project. The proposed 
UI design has successfully developed. 

• Successfully led a partnership project to 
produce a set of visual communication 
design for VIC ICT for Woman graduate 
career expo. Designed and illustrated 
a flyer, semi interactive inforgraphic 
poster and presentation slides.

• Designed a mobile app called “To Don’t” 
for a senior system engineer.

• Designed an EDM for Digital Leader 
Breakfast.

• Established a logo design for Melbourne 
Coderdojo.

2015-2016



eDms designs for Energy Australia Quote Tool

• Designed a set of eDMs for Energy Australia 
new product, Quote Tool. 

Shine Technologies | March 2015  - recent | Energy Australia



Shine Technologies | March 2015  - recent | Energy Australia

Style guide documentation

• Style guide and specification for development phase.



Shine Technologies | March 2015  - recent | Coles / Flybuys

Mapping user journey & wireframe

• Created customer journey from multiple entry points 
for Flybuys’ customer dashboard. 



Shine Technologies | March 2015  - recent | Coles / Flybuys

• Created wireframe for Flybuys’s customer dashboard 
to increase customers’ engagement and activities.  

Mapping user journey & wireframe



Shine Technologies | March 2015  - recent | Coles / Flybuys

• Personalised recipe banner created for Coles’ eDMs.

Personalised recipe banner 



Shine Technologies | March 2015  - recent | Coles / Flybuys

• Adding icon for microinteraction UX to notify user 
about  waiting time after an action is done.

Microinteraction



Shine Technologies | March 2015  - recent | Sportsbet

• Fixed the betting flow on Sportsbet mobile app.

Microinteraction



NBV is aimed to reduce the complexity and optimising 
the Network Settlements (NUOS Settlements). NBV has a 
remarkable capacity to implement the network charges 
validation requirements.

Shine Technologies | March 2015  - recent | NBV

• Shine’s hackaton project held for 3 days  that includes 
wireframing, interface design, and development. 

NBV - Network Billing Validation



Shine Technologies | March 2015  - recent | SDR

• Reduced complexity by optimising the user experience 
through wireframes. Designed logo, favicon and side 
bar icons for easy navigation.

SDR -Standing Data Repository



Shine Technologies | March 2015  - recent | MRS

• Fixed the system complexity and optimised the user 
experience through wireframes. Increased efficiencies 
by minimizing manual reconciliation processes.

MRS -Market Reconciliation System
1

23

The MRS™ application works as wholesale settlements 
reconciliation tool. It assists electricity retailers in rec-
onciling their wholesale electricity settlement data with 
AEMO and highlights any discrepancies. It features dash-
boards to show reconciliation progress, team efficiency 
and average handling time.



Shine Technologies | March 2015  - recent | iSelect

User journey for search function 

Shine Technologies | March 2015  - recent | iSelect

User journey for search function 

• Interaction prototype link: 
       http://ii6aox.axshare.com

iSelect web app is a tool use by the call center to search 
information for customers such as NMI number. The 
search function enables the user to seach by NMI, meter 
number, address.



Shine Technologies | March 2015  - recent | iSelect

Search function prototype



Assigned by Aquent for a 3 weeks contract 
working for Webslik. In a small team I 
worked closely with a senior UX producer 
and a Head of Design at Websilk for both 
UX design and user research activities. I 
completed 3 projects for Department of 
Education Australia. 

UX Designer
Aquent contractor | Websilk Australia 
2 Feb - 20 Feb 2015  
http://www.websilk.com.au/

Example of key projects and responsibilities:

• I worked on UX proposal from creating personas to 
building complex wireframes to improve the experience 
of current university comparisons website. 

• I facilitated a two days observational field-testing 
for teacher-students online census tool named as 
Australian Early Development Census. 

• Worked with teachers from different skills group to 
observe and record their behavior and feedback to 
improve the online tool. 

• I gathered information from the observations and 
wrote reports to the Head of designer and Business 
analysis.

• Designed a set of new interface converting an old 
interactive CD-ROM tool into a new experience 
enabling teachers to use the online teacher-student 
census tool easily. 

02/2015



Websilk Australia  | 2 Feb - 20 Feb 2015



ESA has provided me with valuable 
opportunities working in various print 
and digital projects including responsive 
website design, digital publications, brand 
management, infographic poster and 
editorial illustration.

My highlight working with ESA includes 
the establishment of a user experience 
framework and lifecycle across Education 
Services Australia business sectors, a full 
process of Asia Education Foundation 
website redesign project, myFuture profile 
redesign project and our winning Lunchbox 
Blitz proposal. 

I delivered best practice user centred design 
(UCD), user experience (UX) and visual 
design consultation internally and externally 
for ministerial and education based 
clients. Design processes incorporated UX 
framework and lifecycle making sure it 
balances the needs of the business and end 
user. 

The UX design process I performed includes 
user research, persona development, 
competitor analysis, mapping user journey, 
website alignments, website analytics, 
information architecture, wireframes, and 
UI design and communication design. 

I validate interface design elements such 
as visuals, colours, and typeface used to 
comply with WCAG 2.0.

Web Designer 
Education Services Australia (ESA)   
2 December 2013 to 2 December 2014
http://www.esa.edu.au/

Example of key projects and responsibilities:

1.myFuture

• I led the design process. Run UX  
consultations with stakeholders based 
on user research provided by Hiser. 
Improved the page’s accessibility and 
usability.

• Created wireframes and user interface 
for the final design. Aligned new design 
with ‘my future’ current branding and 
website design layout.

• Improved accessibility and visibility for 
My Career Profile navigation by applying 
colour-coded categories. Icons were 
used as visual cues to enhanced user 
memorability.

• Improved page loading time by applying 
immediate profile progress view.

• Work completed in 2.5 weeks of 
timeframe. The new User Profile design 
has been developed. The design has 
been set as a benchmark for the future 
design refurbishment for ‘myfuture’ 
website. 

2. Asia Education Foundation (AEF) - 
website redesign:

• I developed wireframes and walkthrough 
prototype to improved website 
experience and performance.Performed 
heuristic reviews, design presentation 
and consultations with client.

• Created persona, user story and 
information architecture. Tested 
information architecture through 
mapping user journey activity.

• Improved the whole website experience 
that focused on call to action, 
setting appropriate content strategy, 
usability and functionalities WCAG 2.0 
compliance.

• Designed a set of illustration for entire 
website.

3. LunchBox Blitz  - interactive design 
solutions for healthy lunchbox kit and 
workshop proposal:

• Working collaboratively I led the team to 
set the direction of the design proposal.

• Applied hands-on and participatory 
design to maximize user engagement 
in classroom learning. The proposal 
has successfully tendered and currently 
progressed for further development.

• Designed a kit for the workshop: 
(a) a promotional poster 
(b) 3 posters to teach core ingredients 
(c) card-based game ingredients for 
healthy recipe idea 
(d) an activity sheet to build a lunch 
idea (e) an activity sheet to build 
balanced lunchbox set 
(f) a mobile app.

2013-2014



ASIA EDUCATION FOUNDATION 

Process
1. Design brief: We provide questionaires to 
client and stakeholders to obtain important 
information such as types of users and 
brand style guide to help us understand 
their business requirements and users. 
This process helps us to restructure the 
information architecture. 

2. Persona: We collect types of users 
through the questionaires and created a set 
of persona.

3. Heuristic evaluation: The team run 
UX review analyzing issues and provide 
recommendation to stakeholders. One of 
the requirement of AEF new website is to 
be responsive. We run content analysis to 
ensure content can be fit in both mobile and 
desktop.

4. Content analysis and information 
architecture: We did content analysis 
through card sorting and created a fictional 
user journey to find potential pain points as 
well as opportunities. We provide legitimate 
rationale based on Google analytics. They 
have been also influenced by the results 
from information architecture workshop.

5. IA & user journey workshop: We run 
information architecture workshop with the 
stakeholder and content experts to check 
our assumptions on the user journey and to 
get better direction for the IA.

6. Wireframe: We visualized the user 
experience (UX) through wireframes. This 
helps the stakeholders to examine the logic 
and to see how the new responsive website 
look in both desktop and mobile platform.
8. Visual design and UI: Visual design process 
started with mood board presentation 
which includes AEF’s branding key colours. 
 
7. UI design: We produced 3 UI design 
ideas through series of presentation to 
stakeholders before the final one was 
chosen.  



Rationale 
AEF’s site map was created based on 
the information architecture workshop 
conducted by AEF, which focused on 
identifying key users groups and building 
pathways to the way in which users view 
content.

The new AEF information architecture 
utilises five key users identified through 
AEF Web Portal Development: Information 
Architecture Workshop provided. They 
are Teachers, School Leaders, Students, 
Community and Partners. These main users 
were clearly placed on the main navigation 
therefore they can easily navigate the site in 
relation to their goals.



Education Services Australia (ESA)  | 2 Dec 2013 to 2 Dec 2014



Provided customer engagement solutions 
for the marketing team at Appster by 
producing marketing collateral. Progressed 
as user experience practitioner to perform 
mobile app Rapid Prototype Workshop with 
clients. 

Graphic/UX Designer (internship position) 
Appster Australia 
August 2013 to December 2013 
http://www.appster.com.au/

2013

Example of key projects and responsibilities:
• Managed and designed identity projects with Business 

Development Manager and Managing Director to 
improve customer experience through print and 
digital marketing collateral designs.

• Completed 6 marketing collateral projects in a month 
including.

• Startups Destruptive A4 flyer: published in Meetup.
• Rapid Prototype Workshop A4 flyer: Published.
• Rapid Product Workshop A4 flyer: Published.
• Established RPW, AD & KP logo designs: Published on 

each marketing collateral.
• Startups Destruptive digital banners: Published for 

company’s newsletter.
• Designed a Capital Raising infographic poster.
• Performed UX consultations to clients and recording 

user stories to create mobile apps design thorough 
Rapid Prototype Workshop. 



Appster Australia | Aug 2013 to Dec 2013



I was selected to be a creative mentor for 
Future Foundations’ creative workshop. The 
workshops held at Heritage Hill Museum 
and Noble Park primary School, Dandenong. 
As creative mentor I teach talented primary 
school students aged 11-12 to help them 
produce an artwork for a prestige exhibition 
at Federation Square every year. 

Creative Mentor / Designer (Volunteer) 
Future Foundations Limited
January 2013 to Current 
http://futurefoundations.org/

2013

Example of key projects and responsibilities:
• FF Workshop: I helped and supported the children 

to produce creative and interactive artworks without 
relying on computer aiming to enhance visitor’s 
experience during the exhibition. Conducted a final 
workshop about transforming artwork into business.

• FF Design: Helped to promote Future Foundations by 
managing creative artwork for Future Foundations 
by designing marketing collateral including creating 
watercolour and digital illustration for email 
newsletter and postcard invite for Future Foundations 
exhibition. Published postcard design and illustration 
for both 2013 and 2014 exhibitions.

• FF Exhibition: Delivered creative directions to setup 
exhibition space from start to end.



Future Foundations Limited | January 2013 to Current



I completed a doctoral study in 
September 2013. In 2014 March I 
was honoured with Doctor of Design 
degree from Swinburne University 
of Technology. Implementing user 
centered design principles into 
museum evaluation method was the 
main focus for my doctoral project. 
The user research was derived from 
empirical study from both museum 
and design fields with findings to 
suggest that visitors need to be heard 
and museums need to listen to their 
visitors and customers. 

A user centered design tool was 
needed as a solution to help bridge 
both communications between visitor 
and museum. The project proposed 
that visitors’ experience and feedback 
could be revealed immediately through 
the ubiquitous influence of mobile 
technology, which would sustain and 
improve the communication between 
museum and visitors. 

Design thinking was the main 
methodology used in the process of 
designing the prototypes.

The responsive prototype designed 
suggests to reduce visitors’ frustrations 
when dealing with digital exhibitions at 
the museum, enabling their comments 
and feedbacks to be heard by the 
museum staff instantly whilst being 
able to enhance the experience of 
visiting museum. 

Doctor of Design (Human Computer 
Interaction), Swinburne University of 
Technology, Melbourne.

2006-2013



Doctor of Design (HCI), Swinburne University of Technology, Melbourne | 2006-2013



In 2004 I received a fellowship grant 
from University Sains Malaysia to study 
multimedia design in Melbourne, 
Australia for both masters and 
doctorate. I completed the Master of 
Design degree majoring in Multimedia 
Design in 2006. 

The core subject in both Master of 
Design and Doctor of Design studies 
focused on user centered design, 
factoring the user engagement and 
their related experiences. Projects 
created throughout Master of Design 
program ranging from producing 
interaction design prototypes (for any 
platform we think possible!), websites, 
recording and composing video and 
sound, filming with green screen 
technology as well as creating 2D and 
3D short film and animation. 

The ‘Virtual Journey to the Black 
Hole’ was the highlight for my 
masters program in 2005. I performed 
a collaborative project with the 
Swinburne University of Technology’s 
Astrophysics Faculty and Melbourne 
Museum entitled ‘The Extension of 
Space’.  

I designed a solution to enhance the 
interaction and experience of VROOM 
- a 3D stereoscopic visualisation at the 
Melbourne Museum by translating 
the complex scientific information 
about the space through a touch 
screen interactive prototype. It was 
aimed to enhance visitors’ experiences 
whilst promoting active learning to 
participations. 

Master of Design (Multimedia), 
Swinburne University of Technology, 
Melbourne.

2004-2006



Master of Design (Multimedia), Swinburne University of Technology, Melbourne | 2006-2013



Delivered 3D character design and 
animation for short video. Job scope quickly 
covered other creative areas including 
interface design, graphic design, packaging 
design, spatial retail design, special visual 
effect (VFX) and makeup artist. Worked 
collaboratively with IT, multimedia, 
marketing, PMO and retail teams in various 
projects including:

• Xtrack, Airport Xchange, Airport Xpert, 
XMB, e-Airport flight system, Retailworks, 
Playworks, Twinkles toys outlet, Saloma 
bridal gallery, Airport World Magazine, 
Warner Music, Shrooms, Chat-Net and 
NST print advertising design

Associate 3D / Multimedia Designer
Xybase Malaysia | Nov 2000 to June 2004
http://www.xybase.com/

2000-2004

Example of key projects and responsibilities:
• Produced creative concepts through storyboards for 

3D animation projects, special visual effects (VFX), 
music videos and user interface design for touch 
screen devices 

• I modelled, textured and animated 3D characters and 
objects for 3D short movie projects include Shrooms-
cartoon character design and costume design for 
Chat-Net’s 3D character using 3D Lightwave.

• Worked with post-production team producing a 
Malay artist music video titled Cinta-Salju by Samira. 
I involved in special visual effect (VFX) in the post-
production phase. I applied my stage makeup skills for 
the artist.

• Designed interface for mobile touch screen airport 
system called e-Airport. Involved in post-production 
work to produce video-based prototype.

• Sustained business corporate identity by managing 
and produced various marketing collateral.

• Increased business revenue through advertising 
design published in international Airport World 
Magazine for four issues.

• Improved deliverable standard for business team 
through presentation design workshop for PMO and 
business team.

Initiatives and other involvement:
• Expanded design role as spatial retail designer 

producing conceptual designs for Bridal saloon’s 
interior at Saloma Kuala Lumpur, Malaysia Hall 
renovation in the UK and Playworks family 
entertainment centre.

• Demonstrated ability in activating public space 
interactions through spatial design project for 
Playworks - a large family entertainment and gaming 
centre for Sunway Pyramid shopping mall. I helped 
to boost business profit by successfully managed the 
project from design to construction stage. 



Xybase Malaysia | Nov 2000 to June 2004



Cosmopoint is a notable ICT and Multimedia 
college recently known as Kuala Lumpur 
University. I joined the company in 1999 as 
a visualiser to produce concepts through 
storyboards for interactive projects. I was 
then promoted as Multimedia designer 
working in a team consisting of developers 
and post-production engineers.  

Multimedia Designer & Part time Lecturer 
Cosmopoint College of IT K.L Malaysia
June 1999 to November 2000 
http://www.cosmopoint.com.my/

1999-2000

Example of key projects and responsibilities:
• Interpreting design briefs to deliver ideas using 3D 

models and animation using 3D Max, After Effects and 
Adobe Premier to produce graphical user interface 
(GUI) and video special effects (VFX). 

• Performed constructive creative direction before and 
during design processes – mostly through sketching. 

• Working in a team projects involved include corporate 
video designs, and interactive CD titles for marketing 
and advertising purposes. 

• Windows to Malaysia - video promo and interactive 
CD title 

• Tun.Dr. Mahathir Mohammad - short documentary 
and interactive CD title

• Cosmopoint - corporate video

Initiatives and other involvement:
• Performed design studio teaching as part-time 

lecturer Teaching Basic Advertising Design to Diploma 
in Graphic Design students. 



Cosmopoint College of IT K.L Malaysia | Jun 1999 to Nov 2000



I produced a first interactive installation 
art exhibited during the Fine Art final 
degree show at Universiti Teknologi 
MARA Malaysia titled ‘Time and 
Technology’ in 2000. The ideation 
process involved sketching ideas on 
papers and creating storyboards.

The digital installation artwork 
incorporate my drawing skills with 
new media elements such as computer 
animation and digital sound effects 
projected to an old computer parts 
mounted on the wall held in a small 
dark room. 

Ants and nests were scattered on the 
wall and floor to give 4 dimensional of 
the assemblage artwork. The artwork 
was intended to activate audiences’ 
participations and engagement with 
the artwork. 

This interactive installation art has 
increased the appreciation of fellow 
fine artists in the faculty to use 
computer technology to increase 
audiences’ interest, engagement and 
participation.   

Bachelor of Fine Arts, 
Universiti Teknologi MARA, Malaysia

1996-2000



To learn more about my exciting work please visit

www.hasslilyhashim.com


