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PERSUADE + MOTIVATE = ENGAGE
designing for persuasion and motivation

User Experience Analysis from Competitors

reference:
The Psychologist’s View of UX Design
http://uxmag.com/articles/the-psychologists-view-of-ux-design
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CAREER CRUISING
http://public.careercruising.com/us/en

Too much information shared 
on homepage will lose user 
engagement and motivation to 
continue using the website. 

WHAT CAN WE IMPROVE?
Create a strong persuasive language 
(call to action sentence) to get user 
to navigate straight away. 
Keep it simple!

WHAT CAN WE IMPROVE? 
Use engaging, meaningful and 
related image

Product list is too long to be 
displayed on homepage.

WHAT CAN WE IMPROVE? 
Group them on homepage then 
make a landing page for each 
category.  
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NATIONAL CAREER SERVICES 
https://nationalcareersservice.direct.gov.uk/Pages/Home.aspx

Grouping and categorising makes 
navigation easy. But too much 
information being displayed at once 
makes the homepage looks busy. 

WHAT CAN WE IMPROVE? 
Simplified and group the important 
section listed on the top.  

Avoid using italics for header
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STUDENT EDGE 
http://www.studentedge.com.au

Homepage is too busy with 
too many products to offer.

WHAT CAN WE IMPROVE?
•	 Pay attention to the affordance - giving less work 

for user. 
•	 Create a focal point to make sure visitor’s eye is 

drawn to important information. Use persuasive 
language.

•	 Focus on content rather than design. Make a 
landing page for categories that have been 
grouped.

•	 Group advertisers in one section.
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WHAT CAN WE LEARN?

STICKING TO BUSINESS AIMS
The Muse maintains its business goals accross the website by explicitly 
using realistic photos and other medium to get the experience using 
this product as realistic as possible. A strong call-to-action message is 
displayed on the homepage to grab user attention. 

UTILISING USER ENGAGEMENT AND PERSUASION
•	 User needs and goals are stated clearly in a call-to action box 

(Sign-In or Learn More)  persuading user to engage with the 
product straight away.

•	 Realistic images, workplace video and comments are being 
displayed shapping the layout of each company’s page. This 
persuasive approach will get user feel motivated and yet engage 
with the product. 

THE MUSE
http://www.themuse.com
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RESUM UP
http://resumup.com

WHAT CAN WE LEARN?

STICKING TO BUSINESS AIMS
Resum up also maintains its business goals and being clear to users what they offer.

UTILISING USER ENGAGEMENT AND PERSUASION
•	 Users are prompted with clear guidance through out the journey to complete their 

profile.
•	 Clarity of language used along with clean design approach motivate users to 

complete their profile. 
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WHAT CAN WE LEARN?

STICKING TO BUSINESS AIMS
Being clear to users what they offer - the services and products.

UTILISING USER ENGAGEMENT AND PERSUASION
•	 Users are prompted with clear guidance through colour coded category to 

encourage memorability of each of the product.
•	 Showcasing 3 important related content to each course offered.

SHILLINGTON COLLEGE
http://www.shillingtoncollege.com.au
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GENERAL ASSEMBLY
https://generalassemb.ly

WHAT CAN WE LEARN?

STICKING TO BUSINESS AIMS
Being clear to users what they offer.

UTILISING USER ENGAGEMENT AND PERSUASION
•	 Users are guided clearly through parallax scrolling on the home page to 

get users to navigate longer - resulting ultimate user engagement.
•	
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WHAT CAN WE LEARN?

CUSTOMERS FOCUSED
Assessment clearly stated its targeted users on the homepage. This is 
a great example of customers-focused, being very clear of what the 
product is for.

UTILISING USER ENGAGEMENT AND PERSUASION
•	 4 main users are stated on homepage persuading user to engage 

with the product straight away.

ASSESSMENT
http://www.assessment.com/default.
asp
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WHAT CAN WE LEARN?

CUSTOMERS FOCUSED
Sumry has great resume builder tool that is design to be customers-
focused.

UTILISING USER ENGAGEMENT AND PERSUASION
•	 Resume example is placed on the homepage for visitors to see as 

soon as they landed on the homepage.

SUMRY
https://sumry.in


